Since its inceptionin 1969 in St. John's,
Newfoundland & Labrador, Mary Brown’s
Chicken has upheld a tradition of hand-cut-
ting and hand-breading its menu items in
each store. This commitment to craftsman-
ship defines our approach—always has,
always will. Our food is meticulously
prepared in small batches, tailored to order
for our valued guests. With no fillers or
unnecessary additives, we serve only
authentic, quality fare, resulting in succu-
lent chicken and crispy taters.

Renowned for our delectable offerings and
service, Mary Brown’s Chicken is rapidly
becoming one of Canada’s fastest-growing
franchises, approaching 300 locations and
expanding internationally. In 2023, MB’s Top
Quartile AUV’s reached $1,983,000.

Want to
Learn More?
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The material herein (whether or not it states any opinions) is for general information purposes only,
and does not take into account your personal circumstances or objectives. Nothing in this materialis
(or should be considered to be) financial, investment or other advice on which reliance should be
placed. No opinion given in the material constitutes a recommendation by the author that any
particular investment, security, transaction or investment strategy is suitable for any specific person.

Although the information set out in this marketing communication is obtained from sources

believed to be reliable, the author does not guarantee its accuracy or completeness. Allinformation
isindicative and subject to change without notice and may be out of date at any given time. The author
shall not be responsible for any loss that you may incur, either directly or indirectly, arising from any
investment based on any information contained herein.
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CHICKEN+

Full Store: 1,800-3,000 sq. ft.

$ 875,000+

$300,000

$30,000

Our reputation for delicious
food and exceptional Guest
service is the reason we are
one of the fastest-growing
franchises in Canada.
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Chicken Pop-ins™
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Tater Poutine™

Grilled Sandwich
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Fresh salads

REALESTATE AND DEVELOPMENT:

Our Purchasing team diligently ensures the
availability of top-notch products
chain-wide for all Mary Brown’s menu items,
staying attuned to market dynamics and
industry trends.

PURCHASING:

Our Training team delivers a comprehensive
4-week training program for franchisees and
staff, offering pre and post-store opening
assistance.

TRAINING:

Our Operations team provides ongoing
support, guiding franchisees in implement-
ing and executing standards and proce-
dures to uphold operational excellence.

OPERATIONS:

The Marketing team orchestrates impactful
national marketing campaigns across
multiple platforms, alongside tailored
programs for location-specific promotions.

MARKETING:

Our Franchising team connects you with a
seasoned group of Banking and Business
Advisors to aid with financing, loan inquiries,
and business plan preparation.



